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	PUBLISHER TAG
Integration Guide


Publisher Tag Integration
Add the AdMedia tag once to each approved page. The same tag supports one or multiple affiliate IDs.
	Use one tag per page. Existing single-affiliate placements continue to work, and multiple affiliate IDs can be added by separating them with underscores.

	<script src="https://c.headbid.com/monitor.js?aff={pubid}"></script>

	<script src="https://c.headbid.com/monitor.js?aff={pubid}_{pubid2}_{pubid3}"></script>


1. Add the tag
	Single affiliate ID
	<script src="https://c.headbid.com/monitor.js?aff=1234"></script>

	Multiple affiliate IDs
	<script src="https://c.headbid.com/monitor.js?aff=1234_5678_87264"></script>


Place the tag once in the page HTML, preferably in header file or before the closing </body> tag. Replace the sample IDs with the affiliate IDs provided by AdMedia.
2. Supported formats
	Page load
	The tag initializes automatically when the approved page loads.

	Approved clicks
	The tag supports AdMedia traffic validation and measurement when users click approved offer links.

	Multiple IDs
	Each affiliate ID listed in the tag is handled independently.

	No page changes
	The tag runs in the background and does not change page content or the destination link.


3. Placement requirements
	Tag setup
• Use only numeric affiliate IDs.
• Separate multiple IDs with one underscore.
• Place the tag only once per page.
• Use the exact tag URL supplied by AdMedia.
	Technical requirements
• Allow requests to c.headbid.com and click.validclick.net.
• Do not rename, proxy, modify, or defer the tag.
• Load the tag on every approved page where offer links appear.
• The tag sends limited page-view and click-interaction signals to AdMedia for traffic validation and measurement.


4. Verify the placement
Open the browser developer tools, reload the page, and confirm that monitor.js request and then click an approved offer link to confirm the requests have completed successfully. 
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