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WHO	  WE	  ARE	  
AdMedia	  brings	  adverPsers	  a	  powerful,	  efficient	  and	  responsive	  digital	  
markePng	  machine.	  We	  deliver	  results.	  Combining	  leading	  edge	  
methods	  with	  proprietary	  technology,	  we’ve	  engineered	  our	  plaYorm	  
to	  take	  online	  markePng	  to	  the	  next	  level.	  Unlike	  most	  online	  
marketers,	  AdMedia	  offers	  a	  complete	  soluPon,	  integraPng	  any	  
method	  and	  metric	  you	  like,	  hi\ng	  all	  consumer	  touch	  points:	  

We	  excel	  at	  monePzing	  traffic,	  with	  unrivaled	  experPse	  in	  conversions	  to	  
acPon	  through	  our	  RetargePng	  Engine	  and	  products.	  With	  our	  
RetargePng	  System	  we’ve	  increased	  clients’	  conversion	  rates	  by	  125%.	  

This	  pinpoint	  targePng	  is	  made	  infinitely	  more	  profitable	  through	  our	  
reach:	  	  AdMedia’s	  display	  ad	  network	  receives	  100	  million+	  
impressions	  per	  day,	  delivering	  11	  billion+	  local	  searches	  per	  month	  
and	  29	  Billion	  naPonal	  searches	  per	  month.	  

SEARCH	   DISPLAY	   EMAIL	   MOBILE	   SOCIAL	  

...29 Billion national searches 
per month. “ ” 
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DYNAMIC	  &	  DATA	  DRIVEN	  
Our	  clients—agencies,	  brands,	  networks	  and	  publishers—prefer	  AdMedia	  
because	  we	  understand	  consumer	  behavior.	  	  We	  know	  your	  prospects	  are	  a	  
moving	  target,	  so	  we’ve	  designed	  a	  responsive	  360°plaPorm	  that	  adjusts	  
dynamically	  to	  put	  your	  message	  and	  offers	  where	  they’ll	  bring	  results.	  
We	  deliver	  the	  right	  format	  at	  the	  right	  Pme	  in	  the	  right	  place.	  	  We	  offer	  total	  
engagement,	  from	  impression	  to	  acPon:	  

Widely	  recognized	  as	  one	  of	  the	  most	  compePPve	  monePzaPon	  
soluPon	  providers,	  AdMedia	  works	  with	  clients	  to	  design	  their	  
own	  programs,	  leveraging	  all	  AdMedia	  advantages:	  	  

Awareness	  
Lead	  GeneraPon	  &	  AcquisiPon	  
Conversion	  

Dominant	  DistribuPon	  
Brand	  ExperPse	  
Flexible	  Business	  Model	  
RetargePng	  Engine	  

The right format at the right 
time in the right place.  “ 

” 
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OUR	  ADVANTAGES	  -‐	  DOMINANT	  DISTRIBUTION	  
DistribuPon	   Brand	  ExperPse	   Flexible	  Model	   RetargePng	  Engine	  

AdMedia	  is	  the	  largest	  privately	  held	  owned	  and	  operated	  online	  ad	  network.	  

The	  AdMedia	  network	  reaches	  more	  than	  50	  million	  ComScore	  confirmed	  unique	  
monthly	  visitors	  through	  our	  owned	  and	  operated	  20K+	  verPcal	  channels,	  plus	  
taps	  into	  all	  the	  majors,	  including	  Yahoo,	  Bing	  and	  Google.	  	  With	  our	  network,	  
coupled	  with	  our	  extensive	  email	  database	  and	  a	  variety	  of	  sources	  of	  direct	  
contact,	  we	  reach:	  

100M	  impressions/day	  
11B	  local/month	  searches	  
29B	  naPonal/month	  searches	  
90M	  opt-‐in	  emails	  delivered/day	  

...plus taps into all the majors, including “ 
” 
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OUR	  ADVANTAGES	  -‐	  BRAND	  EXPERTISE	  

AdMedia	  works	  with	  over	  5,000	  NaPonal	  AdverPsers	  and	  over	  10,000	  local	  
adverPsers.	  We	  currently	  have	  100+	  million	  display	  impressions	  per	  day	  on	  
our	  network,	  11	  Billion	  local	  searches,	  and	  28	  Billion	  naPonal	  searches.	  	  

AdMedia	  offers	  an	  exclusive	  selecPon	  of	  white-‐labeled	  licensed	  plaYorm	  
products	  for	  some	  of	  the	  most	  highly	  regarded	  networks	  and	  companies	  
in	  the	  industry.	  

DistribuPon	   Brand	  ExperPse	   Flexible	  Model	   RetargePng	  Engine	  
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OUR	  ADVANTAGES	  -‐	  FLEXIBLE	  MODEL	  

At	  AdMedia,	  the	  client	  is	  always	  right.	  	  We	  can	  accommodate	  any	  
combinaPon	  of	  search,	  display,	  email	  or	  other	  online	  exposure	  with	  
your	  desired	  offer	  format,	  pushing	  traffic	  on	  a	  CPM,	  CPC,	  PPC,	  CPE	  
and	  CPV	  basis	  while	  retargePng	  the	  user	  for	  a	  much	  higher	  click	  
through	  rate	  to	  arrive	  at	  your	  CPA	  objecPve.	  	  You’re	  in	  control,	  so	  your	  
leads	  are	  of	  much	  greater	  quality.	  

We can accommodate any combination of “ 
We’ll	  set	  up	  your	  program	  so	  not	  only	  will	  your	  prospects	  see	  your	  
brand	  message,	  but	  they’ll	  be	  served	  prompts	  to	  respond.	  	  You	  want	  
them	  to	  opt	  in	  to	  receive	  more	  informaPon?	  Join	  an	  affinity	  program?	  	  
Respond	  to	  a	  coupon	  offer?	  Hyperlink	  to	  your	  site?	  	  We	  can	  serve	  
that,	  and	  change	  it	  on	  the	  fly.	  	  

DistribuPon	   Brand	  ExperPse	   Flexible	  Model	   RetargePng	  Engine	  

search, display, email or other online 
exposure with your desired offer format ” 
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OUR	  ADVANTAGES	  -‐	  RETARGETING	  ENGINE	  

AdMedia’s	  RetargePng	  Engine	  automaPcally	  gives	  your	  campaign	  
a	  higher	  frequency	  rate,	  ensuring	  your	  ads	  are	  seen	  and	  convert	  
more	  osen	  than	  through	  other	  methods.	  	  Most	  search	  providers	  
only	  assist	  in	  the	  placement	  of	  the	  adverPser’s	  ad	  copy	  into	  
Google	  Adwords	  or	  Bing/Yahoo.	  The	  majority	  of	  these	  adverPsers	  
see	  up	  to	  a	  70%	  bounce	  rate	  on	  inbound	  traffic	  being	  purchased	  
by	  Tier	  1	  ad	  centers.	  

AdMedia	  is	  able	  to	  not	  only	  tap	  into	  the	  Google,	  Yahoo,	  and	  Bing	  
networks,	  but	  also	  retarget	  that	  70%	  of	  users	  who	  are	  in	  shopping	  
mode	  and	  leave	  your	  site	  without	  purchasing	  a	  product	  or	  
complePng	  a	  lead	  form.	  	  We	  provide	  targeted	  pay	  per	  click	  ads,	  
locally	  targeted	  display	  ads,	  local	  instant	  SEO	  placement,	  mobile	  
based	  ad	  placement,	  SEM	  based	  ad	  placement,	  online	  coupon	  
ads,	  and	  then	  retarget	  across	  98%	  of	  the	  web	  all	  of	  the	  users	  who	  
come	  to	  the	  adverPser	  site	  without	  purchasing	  a	  product.	  

retarget across 98% of the web “ ” 

Greater	  Frequency	   OpPmized	  Relevance	  

DistribuPon	   Brand	  ExperPse	   Flexible	  Model	   RetargePng	  Engine	  
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OUR	  ADVANTAGES	  -‐	  RETARGETING	  ENGINE	  

AdMedia’s	  proprietary	  plaYorm	  ensures	  your	  prospecPve	  customers	  
are	  tracked,	  targeted	  and	  retargeted	  in	  the	  right	  Pme	  and	  place	  to	  spur	  
your	  desired	  acPon.	  It’s	  streamlined,	  Pmely	  and	  accurate.	  These	  yield	  
monePzaPon	  via	  engagement	  and	  acPon	  to	  email,	  contextual	  banners,	  
inline,	  search	  and	  social	  search	  traffic.	  	  

We	  opPmize	  the	  campaign	  by	  adjusPng	  to	  your	  prospects’	  behavior,	  
using	  Ad	  RotaPon,	  Keyword	  (Smart	  Match,	  Broad	  Match,	  NegaPve	  
Match),	  Traffic,	  including	  site-‐level,	  geo,	  day-‐parPng/Ad	  Scheduling,	  run	  
of	  category	  and	  run	  of	  network.	  We	  give	  you	  both	  Impression	  and	  
Conversion	  ReporPng.	  

Even	  be<er,	  our	  Intextual®	  and	  Contextual®	  
products	  boost	  the	  RetargePng	  Engine	  with	  
extra	  horsepower.	  Our	  in-‐text	  plaYorm	  puts	  users	  in	  the	  
driver's	  seat,	  matching	  keywords	  to	  suitable	  content	  and	  the	  page's	  
theme.	  We	  connect	  them	  with	  your	  message	  through	  topics	  they're	  
already	  interested	  in,	  reinforced	  with	  entertainment	  from	  favorite	  
sources	  like	  Wikipedia,	  Flickr,	  YouTube	  and	  Twi<er.	  	  

They	  get	  informaPon	  they	  want,	  you	  get	  double	  qualified	  traffic	  that	  
virtually	  eliminates	  fake	  impressions.	  The	  industry	  calls	  this	  ‘permission	  
based	  markePng.‘	  We	  call	  it	  advanced	  predic_ve	  conversion.	  

Greater	  Frequency	   OpPmized	  Relevance	  

DistribuPon	   Brand	  ExperPse	   Flexible	  Model	   RetargePng	  Engine	  
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RAZOR	  SHARP	  ACCURACY	  
AdMedia’s	  network	  of	  compelling	  verPcal	  brands	  reinforces	  this	  advanced	  
targePng	  approach.	  	  We	  own	  and	  operate	  20K	  plus	  of	  our	  own	  web	  properPes.	  

We	  automaPcally	  match	  the	  desired	  consumer	  demo	  &	  behavior	  with	  very	  
granularly	  oriented	  content.	  	  These	  a<ract	  through	  categories	  such	  as	  
Directory,	  Shopping	  (comparison,	  discount	  and	  social),	  Travel,	  Leisure,	  Sports	  
and	  many	  more	  
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UNSURPASSED	  BENEFITS	  
AdMedia	  is	  a	  complete	  soluPon.	  	  As	  a	  one-‐stop	  shop	  	  	  	  	  	  	  	  
	  	  	  	  for	  all	  your	  online	  markePng	  needs,	  we	  bring	  you:	  	  

All	  of	  the	  above	  results	  in	  significantly	  more	  highly	  qualified	  leads	  and	  higher	  conversion	  
rate	  	  at	  a	  price	  that	  you	  determine.	  	  Best	  of	  all,	  in	  our	  model	  we	  take	  on	  the	  risk.	  

Extensive	  Reach	  

High	  Efficiency	  

Control	  &	  Accuracy	  

AnalyPcs	  &	  Security	  

100M	  impressions/day	  
	  	  	  	  29B	  naPonal/month	  searches	  

11B	  local/month	  searches	  
90M	  opt-‐in	  emails	  delivered/day	  

Behavioral	  tracking	  	  &	  micro	  targePng	  

Precise	  metrics	  w/dashboard,	  all	  bells	  &	  whistles	  
	  	  	  Pick	  your	  own	  CPA	  	  
	  	  	  	  	  Self-‐determined	  pricing	  &	  margin	  

PredicPve	  modeling,	  Real	  Pme	  reporPng	  
	  	  	  	  Fraud	  detecPon,	  Scalable	  OpPons	  
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ADMEDIA	  IN	  ACTION	  
Follow	  Tony’s	  User	  Experience	  -‐	  Step	  1	  

Tony	  searches	  Google	  for	  “Skiing	  Boots”	  

Google’s	  results	  include	  
AdMedia	  products	  like	  
contextual	  banners,	  organic	  
and	  sponsored	  lisPngs	  

Tony	  clicks	  a	  result	  and	  is	  
taken	  to	  one	  of	  AdMedia’s	  
verPcal	  sites.	  

From	  our	  verPcal	  site,	  Tony	  
lands	  on	  your	  brand’s	  
flagship	  site	  or	  specific	  
product	  page	  .	  Before	  
leaving	  your	  site	  	  
without	  converPng,	  	  
visitors	  are	  tagged	  
by	  the	  
RetargePng	  
Engine.	  
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ADMEDIA	  IN	  ACTION	  
Follow	  Tony’s	  User	  Experience	  -‐	  Step	  2	  

Tony,	  now	  tagged	  by	  the	  RetargePng	  
Engine,	  leaves	  your	  site	  to	  visit	  an	  
affiliate	  site,	  where	  he	  will	  be	  exposed	  
to	  your	  ad	  again.	  

He	  may	  keep	  searching,	  where	  he	  
will	  be	  exposed	  to	  your	  ad	  again.	  

Even	  when	  checking	  his	  
email,	  he	  will	  be	  exposed	  
	  to	  your	  ad	  again.	  

As	  confidence	  builds	  by	  
conPnuously	  seeing	  your	  
ad,	  a	  moPvated	  Tony	  
returns	  to	  your	  site	  	  
as	  a	  paying	  	  
customer!	  
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ADMEDIA	  IN	  ACTION	  
Follow	  Ed’s	  AdverPser	  
Experience	  

Ed	  determines	  his	  desired	  objecPve,	  chooses	  
methods	  &	  formats,	  like	  search,	  display,	  email	  
and	  social,	  chooses	  business	  model(s)	  (CPM,	  
CPE,	  CPC,	  PPC,	  CPV)	  	  and	  sets	  his	  budget	  

In	  the	  Dashboard,	  Ed	  can	  monitor	  every	  aspect	  
of	  his	  campaign	  to	  determine	  its	  effecPveness.	  

An	  algorithm	  constantly	  monitors	  the	  
campaign	  to	  fine	  tune	  its	  performance	  

Underperforming	  campaigns	  are	  sent	  back	  to	  
the	  dashboard	  where	  they’re	  automaPcally	  
opPmized	  by	  our	  proprietary	  algorithm.	  

Aser	  adjusPng	  your	  campaign,	  you’ll	  realize	  it	  
is	  the	  most	  effecPve	  campaign	  in	  the	  history	  of	  
the	  web	  and	  it	  only	  cost	  you	  $3.50.	  

Is	  the	  campaign	  ge\ng	  clicks?	  

Are	  the	  clicks	  converPng?	  

Are	  the	  clicks	  opPmized?	  

Budget:	  $100	  
AcquisiPon	  cost	  

objecPve:	  
$15	  

Budget:	  $100.00	  

Average	  CPC:	  $1.20	  

Number	  of	  clicks:	  25,000	  

Conversion	  Rate:	  0.63%	  
Total	  Conversion:	  157	  
Cost	  Per	  Item:	  $150	  	  
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TOOLKIT	  FOR	  ADVERTISERS	  

•  Precise	  metrics	  Dashboard	  with	  all	  bells	  &	  whistles	  
•  Dynamic	  Bidding	  System	  
•  HTML	  code	  to	  create	  ad	  to	  embed	  in	  your	  email	  
•  Fraud	  DetecPon	  
•  CreaPve	  and	  format	  services	  through	  AdMedia	  

Publishing	  Toolkit	  
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TOOLKIT	  FOR	  PUBLISHERS	  -‐	  DOWNLOADABLE	  CREATIVES	  

HTML	  code	  to	  create	  ad	  to	  imbed	  in	  your	  email	  
Thank	  You	  Offer	  
Contextual	  Banners	  
Display	  Banners	  
In-‐line	  Text	  Ads	  
Image	  and	  Video	  Overlay	  Ads	  
Domain	  landing	  and	  404	  error	  monePzaPon	  	  
IOS	  &	  Android	  Ads	  for	  developers	  and	  websites	  
Coupons	  through	  Bright	  Deal	  
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PARTNERS	  &	  COMPANY	  
AdMedia	  works	  with	  most	  of	  the	  major	  networks	  and	  publishers.	  

Entrepreneur	  Danny	  Bibi	  founded	  AdMedia	  in	  2005	  as	  a	  classic	  start-‐up	  	  with	  less	  than	  5	  

employees.	  	  The	  company	  evolved	  its	  core	  focus	  from	  domain	  registraPon	  and	  

aggregaPon	  to	  perfecPng	  an	  	  arbitrage	  model	  and	  tools.	  	  Along	  the	  way,	  AdMedia	  not	  

only	  built	  out	  	  its	  verPcals,	  but	  applied	  insight	  gained	  to	  create	  predicPve	  modeling	  of	  	  

online	  behavior,	  resulPng	  in	  the	  best	  sosware	  system	  ever	  developed	  for	  delivering,	  

tracking,	  opPmizing	  and	  converPng	  markePng	  messages.	  
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OUR	  PHILOSOPHY	  -‐	  CONTROL	  &	  QUALITY	  
Most	  CPA	  networks	  push	  offers	  out	  to	  their	  list	  of	  publishers	  trying	  to	  generate	  as	  
many	  acPons	  as	  possible.	  The	  majority	  of	  the	  Pme	  these	  leads	  are	  incenPvized	  
and	  are	  not	  of	  high	  quality.	  With	  AdMedia’s	  model,	  there	  is	  no	  incenPve	  for	  a	  
publisher	  to	  push	  low	  quality	  or	  incenPvized	  leads	  to	  the	  CPA	  adverPser	  as	  they	  
are	  being	  paid	  per	  click	  and	  per	  impression.	  We	  take	  on	  the	  majority	  of	  the	  risk.	  

With AdMedia’s model, there is no “ 
The	  majority	  of	  local	  search,	  SEM,	  SEO	  providers	  only	  assist	  in	  the	  placement	  of	  
the	  adverPser’s	  ad	  copy	  into	  Google	  Adwords	  	  or	  Bing/Yahoo.	  They	  have	  no	  way	  of	  
guaranteeing	  any	  type	  of	  conversion	  raPo	  or	  number	  of	  quality	  leads.	  90%	  of	  the	  
Pme,	  the	  majority	  of	  these	  adverPsers	  are	  seeing	  up	  to	  a	  70%	  bounce	  rate	  on	  
inbound	  traffic	  being	  purchased	  by	  these	  Per	  1	  ad	  centers.	  AdMedia	  is	  able	  to	  not	  
only	  tap	  into	  Google,	  Yahoo,	  and	  Bing's	  networks,	  but	  also	  retarget	  the	  70%	  of	  
users	  who	  are	  in	  shopping	  mode	  and	  leave	  your	  site	  without	  purchasing	  a	  product	  
or	  complePng	  a	  lead	  form.	  

” 
incentive for a publisher to push low 
quality or incentivized leads... 
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APPENDIX	  -‐	  CASE	  STUDY	  

ROI	  

Budget	  
$25K	  

18,182	  Clicks	   15,000	  Clicks	  

Tier	  1	  

104	  leads	   942	  leads	  

0.57%	  conversion	   6.28%	  conversion	  

•  Enterprise	  Rent-‐A-‐Car	  chose	  PlaPnum	  package	  2	  under	  
the	  AdMedia	  product	  offerings	  package.	  

•  Under	  Package	  2,	  we	  ran	  localized	  display,	  email,	  and	  
local	  search	  coupon	  offering	  

•  GeneraPng	  5,000,000	  impressions	  	  and	  15,000	  clicks	  
•  ResulPng	  in	  624	  amount	  of	  iniPal	  leads	  
•  Then	  retargePng	  kicked	  in	  providing	  318	  addiPonal	  leads	  

resulPng	  in	  a	  total	  of	  942	  conversions	  and	  a	  conversion	  
rate	  of	  	  6.28%	  amount	  of	  ROI	  for	  the	  adverPser.	  

•  Enterprise	  chose	  display	  and	  search	  with	  Tier	  1	  provider.	  
•  GeneraPng	  18,182	  clicks	  
•  ResulPng	  in	  104	  leads	  
•  Conversion	  rate	  of	  0.57%	  

Tier	  1	  Network	  comparison:	  

Tier	  1	  
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Cost	  Per	  AcPon	  
CPA	  

Cost	  Per	  Click	  
CPC	  

Cost	  Per	  View	  
CPV	  

Pay	  Per	  Click	  
PPC	  

Search	  Engine	  MarkePng	  
SEM	  

Extensible	  Markup	  Language	  data	  feed	  
XML	  data	  feeds	  	  

A	  graphic	  or	  image	  on	  a	  website	  that	  links	  the	  user	  to	  the	  website	  of	  
the	  adverPser.	  Graphical	  Banner	  Ads	  may	  incorporate	  several	  
features	  such	  as	  HD	  videos,	  mouse-‐over	  features,	  Flash,	  and	  more.	  

Graphical	  Banner	  Ads	  	  

A	  form	  of	  online	  adverPsing	  in	  which	  ads	  are	  delivered	  to	  users	  
who	  have	  visited	  an	  adverPser’s	  website,	  but	  did	  not	  make	  a	  
purchase;	  these	  ads	  are	  displayed	  aser	  users	  have	  les	  the	  website	  
of	  the	  adverPser.	  

Re-‐TargePng	  	  

Ads	  that	  are	  tailor	  fi<ed	  to	  the	  content	  of	  a	  website.	  Contextual	  
adverPsements	  are	  displayed	  based	  on	  a	  website’s	  content,	  to	  
ensure	  that	  the	  ads	  are	  relevant	  to	  what	  the	  user	  is	  viewing.	  

Contextual	  Ads	  	  

APPENDIX	  -‐	  GLOSSARY	  



Avi	  N.	  Bibi/	  President	  &	  COO	  
Navi.Bibi@AdMedia.com	  

20	  h<p://admedia.com	  

ROI	  Scorecard	  

Own	  &	  Operated	  
ProperPes	  

CPA	  PlaYorm	  Offering	  

CPC	  PlaYorm	  Offering	  

CPV	  PlaYorm	  Offering	  

RetargePng	  

Display	  Network	  

Search	  Network	  

Contextual	  Network	  

In	  text	  network	  

Local	  Search	  AdverPser	  	  
Network	  

Email	  Delivery	  PlaYorm	  
&	  Network	  

Domain	  Parking	  	  
SoluPons	  

Mobile	  Ad	  Network	  

Social	  Media	  PlaYorm	  
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Presented	  by	  
Avi	  N.	  Bibi	  
Navi.Bibi@AdMedia.com	  
	  (800)	  296-‐7104	  ext.235	  

THANK	  YOU	  FOR	  CONSIDERING	  ADMEDIA	  


